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for Growth



ThriveHive helps people working in local business do 
what they love by combining actual human guidance 
with easy-to-use technology to make marketing your 
business easy, effective, and affordable. With 
ThriveHive’s Guided Marketing Platform and digital 
marketing services, you can eliminate the guesswork, 
maximize your time, and get back to what’s really 
important—running your business.



How to strengthen your 
fitness business.

1. Presence & Reputation
2. Personalization
3. Influencers



Online 
Presence & 
Reputation



What
Use online directories and client reviews to enhance your online footprint and 
ensure you are aware of, and able to manage, your reputation. 

Why
● Increase your chances of being discovered online by prospects
● Insight into what others are saying about your gym/studio online
● 61% of customers seek out online reviews before making a purchase 

decision*

*Source: 
https://econsultancy.com/blog/9366-ecommerce-consumer-reviews-why-you-need-them-and-how-to-use-them/

1. Online Presence & Reputation



How  
● Claim your Google, Yelp and other industry profiles to ensure 

accuracy of business name, location and contact info
● Monitor your reputation to engage with customers and align 

with values and improve business

Example
Business gets a negative review, responds to it and ends up looking 
better.
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1. Online Presence & Reputation



Personalization



2. Personalization

What
Clients/members are bombarded and usually overloaded with messaging of all 
kinds. Capture their attention with more personalized and relevant content.

Why
● Get better engagement and results

● More efficient use of your resources (time and tools) 

●



2. Personalization

How 
Use behavior or actions to provide relevant content to groups of 
members/clients, and prospects. The goal is to deliver an experience specific to 
the individual.

Examples 
● Cater a live chat greeting or popup to the specific source

● Segment email lists to target specific groups with specific deals.  

● Targeted advertising based on website visits or social interactions
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Inside & 
Outside 
Influencers



3. Inside Influencers

Who are Inside Influencers?
Trainers, coaches and instructors who interact directly with your 
members/clients and maintain an active online presence.

Why
● Capitalize on the “buy-in” associated with the endorsement
● Take advantage of the relationships that exist to get your current 

clients/members to engage or act



3. Inside Influencers

How to Use Inside Influencers
Encourage, or possibly incentivize, your employees to promote a business 

objective on social media. 

Examples
Trainers post their schedules, workout previews and number of class 
openings for the week and/or day. 

Use code ‘Coach Mike’ in our online store to save 15% on new merchandise 
they wear in class or in-studio.
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3. Outside Influencers

Who are Outside Influencers?
Individuals, preferably locally-based, with a robust and very loyal 
online following similar to your target market. 

Why
● Leveraging the power key individuals to help you achieve a 

specific goal
● Introduce your fitness business to new, like-minded or relevant 

audience
● Capitalize on the “buy-in” associated with the endorsement



3. Outside Influencers

How to Use Outside Influencers
Connect with local microinfluencers in your area to spread a very specific 

message to a new audience.

Examples
Offer a free class and/or swag for a fitness blogger to review your class on 
their blog.

Have a well-known personality run a contest on their account for the chance 
to win a free trial membership to your gym.
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3. Outside Influencers

How to Measure Influencer Campaigns
● Benchmark number of Instagram followers before and after promo.

● Track discount code links for any merchandise, class, gym or other 

sessions.

● Utilize a unique landing page or tracked website link for visits and/or 

conversions

● Measure your total ‘spend’ against the findings.



Questions?



Sign up to redeem this offer: 
http://classpass.thrivehive.com/signup/

ClassPass partners receive 20% off the 
cost of a ThriveHive subscription for 

their first year. Tone up your marketing 
and achieve your business goals with 

ThriveHive.


