


ABOUT LINDSAY TIGAR 

-Worked at NBC/iVillage for three years, 

covering news and writing blogs.  

-Created a popular dating blog that is 

syndicated through The Huffington 

Post, Thought Catalog and is under 

representation to be turned into a book. 

Regularly speaks at conferences about 

building a blog! 

-Joined ClassPass in September of 2014 

and developed our editorial strategy. 

While we don’t share numbers, traffic 
has grown more than 200 percent. 

More than 5,000 studios have been 

mentioned or featured to date.  



BENEFITS OF STARTING A BLOG 

It’s an extension of your community. 
It gives your clients a place to connect with you 

before and after class.  

It’s a place for your brand to shine. 
You can promote your message, your values 

and inspire your clients.  

It will bring more traffic to your website. 

Which means more leads and eventually, more clients. 

According to a HubSpot survey, 60 percent of 

businesses who blog acquire more customers 

It’s fun! 
You started your studio because of your 

passion. Here’s a place to have fun with it! 





FIRST: PICK YOUR TOPIC 

W H A T  I S  S O M E T H I N G  Y O U  C O U L D  T A L K  A B O U T  F O R E V E R ?  

Will you cover food? 

What about wellness?  

Trends? Fashion? 

Workout challenges? 

News and trends? 

Humor? All of the 

above? 

Try this practice at 

home: 

-Set a timer for three minutes 

and put down your phone. 

Write down as many ideas 

as you can, no editing or 

censoring yourself. 

Seriously, any thought, 

write it down.  



SECOND: STALK YOUR FAVORITE SITES 



THIRD: BUILD YOUR EDITORIAL CALENDAR 

CONSISTENCY  

-How often will you post? Once a week? Twice a week? Everyday? 

 

SHARING 

-Via social media, your newsletter, your instructors, clients 

 

VARIETY 

-Get creative with types of content – sincerely, anything can be a topic.  



LISTS  

FOOD 

7 High Protein Snacks You Need After Bootcamp  

 

WELLNESS 

5 Ways Yoga Makes You a More Balanced Person 

 

FITNESS 

4 Ways to Check Your Plank Form 

 

FASHION 

7 Athletic Pants That Actually Stay Up 



FIRST PERSON/TESTIMONY  

Why I’m An Athlete and You Are Too 
 

How Running Helped Me Overcome Bullying 
 

How Yoga Helped Me Fight Lupus 
 

Why I Want to Stay Healthy For My Kids 
 

How I Lost the Baby Weight Taking Classes 

 

 

 



RECIPES 

Our Instructors Share Their Favorite 
Healthy Snacks 
 

How to Hack Your Favorite Recipes to 
Make Them Healthier  
 

The Dinners That Trainers Really Look 
Forward To 
 

Smoothie Recipes That Get You Pumped 
For Class 

 

 

 



ADVICE 

How to Stretch or Foam Roll  

 

How to Check Form During Class 

 

How to Modify Different Moves  

 

Best Techniques for Mastering Any 

Exercise  

 

 



COLUMNS 



WAYS TO BRAINSTORM CONTENT 

Ask your clients!  
Hold a brainstorm with 

your team! 

Check out the 

competition.  
Read, read, read.  

Play the ‘flip it’ game for 
content… 



HOW TO PLAY THE FLIP IT GAME 

Step 1: Find a piece of content you really like.  

 

Step 2: Print it out.  

 

Step 3: Pass it out to your friends, instructors, employees, etc. 

 

Step 4: Set a timer for 60 seconds. 

 

Step 5: Come up with ways you could ‘flip’ the story to be more on brand for you. 
 

Let’s play! 





How did you flip it? 



OTHER TIPS AND TRICKS 

Get in the viral 

conversations. Track the daily holidays 

and big holidays. 

 

Odd numbers perform 

better than even. 

Set some ground rules. 

Ask yourself ‘Would I 
click on this?’ 

Tuesdays are the biggest 

traffic days.  

Be strategic about when 

you post.  



PICKING THE RIGHT PLATFORM  

There are so many options! The biggest 

selling point should be whatever 

platform you’re the most comfortable 
using.  

Some options: 

 -Wordpress  

 -Squarespace 

 -Tumblr 

 -Weebly 

 -Blogspot 

 -And so many more!  

ClassPass (and my personal blog) is hosted 

on Wordpress. Some benefits: 

-Robust forums that will show you step-by-

step how to solve problems. 

-Premium templates that are easy to 

customize and inexpensive. 

-Domain routing straight from the site – for 

as little as $20 a year. (Yes, you should 

always buy the dot com!) 

-Helpful customer service and many widget 

and upgrade options.  

 



BUT WHAT IF YOU’RE NOT A DESIGNER? 
 

I’m not either! Some helpful tips: 

 

-Pick a design you already like so you won’t have to make too many modifications.  

-Post at a college near you for web design/graphic design students. They need experience 

and you need a design – it’s a win-win. Either pay them project based or barter a 

membership.  

-Utilize free photo websites that have beautiful imagery (at no cost!): Pexels, Unsplash, 

Pixabay, Flickr’s Creative Common. 

-Don’t be afraid to spam your network. You never know who you might already be connected 

to who knows a thing or two about web design. You can always barter a free 

membership to cut costs.  



YOUR CHECKLIST BEFORE YOU SET IT LIVE: 

-Have one month’s worth of content already written, scheduled and ready to go.  
 

-Have another month’s worth of content planned with deadlines set for yourself or your 
writers.  

 

-Ask yourself: Did I cover ever relevant holiday? 

 

-Ask yourself: Do I stand by everything I’m publishing? Would I read it myself? 

 

-Are you excited?? You should feel the same passion for your blog as you do for your 

business!  



PROMOTING YOUR CONTENT 
-Share on your social channels, especially Facebook and Twitter. (Best Social Media Practices 

Webinar coming soon!) 

-Promote in your newsletters to current clients and potential clients. This is a way to really sell not 

only your workouts, but your voice and brand, too.  

-Send to bloggers in your space that you admire and offer to do a content swap. 

-Share with other studios that you work with or know to see if they would cross-promote.  

-Share on your personal channels and send to your family and friends to spread the word.  

-Host a special event where you announce/unveil your blog to members, hold a brainstorm for 

content they would like to read and have free juice/champagne at the event. Make it feel 

special! 

-Anytime you mention a brand, tag them!  

-Make sure everything is properly tagged to get the most out of SEO.  


